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IPR : the galaxy of rights

Copyrights and neighbouring rights
(performers, musicians, broadcasters ...)

Intellectual Property Rights
Patents « IPR »

Trademarks

Geographical indications



The essence of IPR legislation :
a governance tool

* |IPR legislation is a governance tool to optimize
transactions involving intellectual property rights :
— Incentivize creation and innovation

— Promote circulation and distribution of IPR protected goods and
services

User Creator / Inventor

Consumer



Optimising the EU framework for IPR

Enable and incentivise

Creators, users and
consumers will do the rest




Emerging business models

Platforms

Hardware Retail

Google ... l
Apple, Sony ... \ / Tesco ...

Digital content

Broadcasters / \ Networks

TV ... British Telecom ...

+

« Digital agents »
to facilitate entry of old operators into new markets : « white label operators »




“Triple E” : An action plan
against piracy and counterfeiting

>

DATA
- Observatory
on piracy
and counterfeiting
- Customs
ENFORCE
EDUCATE Enforcement legislation :
CONSUMErs -Tackle at the soqrce
v - Foster cooperation
and information
ERADICATE
= discussion
with third countries




Conclusion
IPR : where do we go to

Copyrights

Intellectual Property Rights
Enforcement < IPR »

Trademarks Geographical indications
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